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In the interest of providing accountable and 
responsive service, the Columbus Public Library undertook a 
business community use of the library's Business and 
Division. The survey was directed at manufacturing, service, 
professional, trade, and retail firms in the central Ohio area. A 
one-page guest ionnaire was devised to elicit inforaation on the 
respondent's firm, sources of information, and opinions about the 
public library. The Chamber of Commerce membership directory formed 
the mailing list. The results of the survey suggested that two kinds 
of efforts were necessary to improve the services of the Business and 
Technology Division. The first was improved publicity, since only a 
small percentage of the respondents indicated an awareness of 
faailiarity with the public services to business. The second was 
better services and facilities within the business library itself, in 
response to the expressed needs and opinions of the respondents. 
Survey results are presented in narrative and tabular form. 
( Author/SL) 
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1110 Board of Trustees and the l.ihrnrian: 

Ve sincerely hopo that the Board of Trustees and the Librarian 
will find this report usefMi in planning librarv service to our 
public* The surveyors are seriously interested in business 
1 ibrari anshlp and have expended much effort in preparlnj^ a 
report riiat could result in linproveinent of our serv^ices to the 
b\is in ess comr^uni t v . 

Providing ufr^iful, nnd efficient ser^/ice to this segment of our 
conr:'U!nitv is unqufs t i onah I v a verv important part of librarv 
service. Wi^ile there vi 1 1 alvavs be physical and eC'Ooinic 
limitations cm^ librarv service to anv group, careful planning 
and study can Tr.axiTTjize our potential contribution to the smooth 
functioning of daily business activities in Columbus, Ohio. It 
was of course for that reason that the survey was undertaken. 

We appreciate the interest of the Board of Trustees and the 
Librarian in this proiect. 





Robert M. Stafford 



Clvde S. Scoles 
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The public library clearly owes its oxi^tonco to the public it 
is d^^.signed to serve. Tt tnust be accountable to its users on both an 
individual and a cominunitv basis. The accountability of a library is 
greatly deton^.lned by its responsiveness to the wide varietv of needfi 
of its users. Among libraries, the public library in particular must 
continually search for accountability and responsiveness in its opera-- 
tions. Willie the academic and the special library must each be respon- 
sive to the needs of their particular clientele, these libraries are 
on nucl] firmer ground in justifying their existence. It is certain 
that all libraries suffer difficulties in fulfilling their responsibi- 
lities to those wlio use them, but the task of "accountability" is much 
-^ore difficult for the public library because of the undefinable and 
indefinate nature of its users. The general public is not homogenous 
in nature nor are its needs easy to access. 

The public library does not generally have a sufficient amount 
of input from those who use its services. The nal:ure and definition 
of "useful and beneficial" service to the library's public is therefore 
all the more difficult to find. It is imperative that public librarians 
fHfnd the means and the methods to make their services and libraries 
worth the taxpayer's expense. A public institution which serves only 
ten to twenty percent of the population of an area will almost necessa- 
rilv be of questionable value to some even if it is made clear that 
the Institution usually receives only a mlniscule portion of a city or 
a county's budget. Ic is therefore necessary for the public library 



to perfonii a d^^slrabh- .^prvire to thoso vi^.o do use it :uui at the same 
tirr>e to maintain favorable imr^.i>e to the great nurbn^r of citizens wl^o 
might place a positive^ value on it as an inr>titution, evon though they 
do not Uf50 its !^u^rvirt*s thernse ! ve*^ - 



Qul?:zlng users and potential users to how th-. want to use 
the library and what f>ort of materials they want the library to main- 
tain for their use is a valid method of acquiring the "user input" 
that is vital to providing accountable and responsive service. Sur- 
veying the opinions and expressed desires of a group of library users 
is by no means a panacea or "cure all" for the many difficulties of the 
public library • Librarians realize that materials and services pro- 
vided bv the public librarv must be selected and offered on the basis 
of some sort of balance between popular demand and the knowledge of the 
professional librarian. Yet the importance of the public input, correct 
estimated, is of the greatest importance. It is the duty of the library 
staff to appropriately include the public Input into the features of 
library service. 

For reasons of a desire for accountable and responsive service, 
the Library Director and the Board cf Trustees of the Columbus Public 
Librarv agreed that a survey of the business community's use of the 
librarv's Business and Technology Division was a worthwhile project. 
The survey would be directed at manufacturing, service, professional, 
trade, and retail firm.s in the Central Ohio area (S.M.S.A. 1 ,000 ,000-h) . 
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winning the support of business finns (and the individuals 
conrected with theTTi) could well provide the library with life-saving 
Bupp "t, especlnlly during times vhen public library budgets are being 
r.TDidlv outstripDed bv rising costs. It is, moreover, in the general 
interest of any tax supported Institution to contribute whatever it can 
toward improving the generr-?] econoinlc prosperity of the area from which 
it receives that tax support. If the Business and Technology Division 
at Col\:inbus Public Llbrarv can be more useful and beneficial to area 
businesses, then it is serving both the interests of the constituency 
it is designed to serve as well as ultimately serving Itself. 
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r: *• r r^rar at i v:f tn^ c ur s t, i ^M^n .-"i 1 r r ^^lui twr^; tho deiinition of the 
:'WJ";VM'-, t pr vMV>r;U i cm^ (>f a definilc mailing ]i.\>t. of 

\v .-t^t^r r':'^""'!ir Mbi-;'!-:os vh i ch h^d oonduolrd the srine kind 
vv, ! ^e:;rrhi:^v" for n :;o:r\*''V Todr^l , tho ]^^.^^^ ^o,ir"/ev conducted 
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Toot ■•*irv'"v vos rrerr^red hv r r f ^ o^ -no 1 cco^^ult'0^> firm with cdylectives 
;^i:-:l]or : tdoo^e -^i : C^'^loro^o^ lod^li'^ librarv si-r'o'v. Titled, "The 
; !^-ror\- a:Vi 'i^e Kr'^or^-oo ^^-^r^noin i t v it vas t!;e re^>u,l t of tiie efforts of 
the P:"r^ooa arn] Tasadooa Iho^ lo: ; d h r , ;r : t.'^- t p(^lier sc^rvc* i\)o hoj^iaess 
oon-n.:oi,:y in rl^eir aroti, 

] rr.oo;rinx^ the n-ailinv: li.st , tr^e (oo]uTnbu>> siir\'ey would alsc^ 
; h;w ihv: o'^ no- ' o^ ;e.:eo;i ^xoorle ^d ^nr\-ov1ne ';:ord:er:> of t!:e local 
/Cc-rc'-r rf .oo'tto; roov . ■''ron^ar i oc the ^^^aiMne liot '.the oa^'irle) was a 
^oi*'^r c-:^n--> i (h.'ro.t i or;--ao error fiere would result in a loss of reliable 
and valid da.ta. It oeoT-M^d, iv^vevor» th.at usine tht^ dhamb€?r of Coirrmerce 
^ r s h i ; ' d \ r e c t o r ^' a s t ! i e a. i 1 i n y.. 1 i ^ t va. t h p n s t f e a s i b 1 e a n d 
a.lso r.rst sensif-^le -^aoin^ of ohtainio^ a. valid san^rle. While rr^ember.^ of 
the C^ha^dM^r of Corr^erce do not oon'=^titute all potential or actual uers 
ct th.t: librarv^s hiisiiu^^s R(^rvic:es^ it still seerns that th isS group is 
entirelv renr(^sr!U a.t i v(^ o*^ t'nc^ c^ross sectio!^, f business firms in the 
'"oc^ra! are-^. and thoas ana la he relied \inon t • ^ snpplv the v^arlotv 

ri :n; at :^/cr:^:'^;arv »':^r a rtooo^T^ai- 1 v valid '-arpling -rf the- ^^piniors and 
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'vpvor, Kohc^rt S. and Rostvold, Pr . (Gerhard N,, "The Librarv 
•uoi t !^e to^'^n^anc d o'^ra : n ^ t v , Infornintion Need«^ of Inisi.ness and In<Uistry 
® . in Pasadeao^ and Po-pona, Ta 1 1 f (^rn i a /' 1^^^» 
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noeds .'f th<' rn.^i!n\^^s r .'^^inMiiu t v . "^1 o r fV' r , in nctunl numbers^ 

r.cm!"^ors c{ f;he l!har,}or ronstitntc; rc^-i.soTinbl e proprrtl(>n of the 

t'^t.""^! Tiiirih<'r b^rs i tv'*s f i r*^is in ('oritrnl Ohio. Th(^ ("V. n!"nbpr of CoT^^l^v.-";^c(.^ 
Dirootorv list:r^ ^-o-^n^ J , 3',^' ' r^^-^r^^M- r s . Too <"'o hir^bii*^ nron diariber of 
Cl'r^rorco nnbHslVv^^ a dirt^ctnry inor.bershi]^ , but the pre^.-jra t 'i on of 
t!;r' naos t 1 oo.na i r o^ for r^ailinr. was preatlv imp 1 1 f i ed bv the purchasf^ 
of p r 0 - ioar.r: o d addro^m labcl.^ which tho rhamber sold the librta^y ($30. 00^. 
T!u^ pre-eiinned labels with, tb.o addrfssef: of menber firms were nctuallv 
rb.e ir.ailinc lab/.o? for tb.o ("nan^ber of Comip.erce periodical, one copy of 
vhiri^ is rvailod to (\a.-!; r^f^ribor. ^lomborslMp in the Cnainber of Commerce 
n^.av bt^ bv b.vUh :.ndividu.;l or f i rr: , and in iriany cases is both. Therefore 
rhc' list crntair.a^d all nt^.nbors and t!ieir firn^s. In the cases of larger 
firms, such, as bordon and 0!^ i r> ?e]]^ innltinle Tuemhersh i ps for rcrnpany 
c^fficf'rs va5: the rule. Fee line tiiat one response fioin lar'pe companies 
-^^av not be adocnate, aop r^^x i r:\a t e jo.' i^alf the number (^f anv eiveii Tnultiple 
:?.er^bersh i p was used for ti^e niailine of oiurs t i onr.a i res . It a large 
roripanv had ten menbers, one half of that niiT'.ber received ques r i onnai r es . 
T\\o. c^tiu^r >ianies (in tins case^ tb.e otb.er labels) were discarded. In 
tb.e case of firms where th.e chief officer had a membership in his name^ 
and one in iiis firm's nam.e, t!u^^ label with the individual's name was 
used and the other label discarded. In an ef fc rt to reduce postage 
costs for an already expensive mailing operation, it was necessary to 
reduce the num.bc^r nf m.embc^rs s\irveved still f urt tier . The ereai number 
o:' auto service stations was (n!t from tb.e list. While the library 
rertainlv vices not wish, t exclud.e ^iorvices to autc^ service statio!)^, 
tb.ese sm^all operations would nrobablv cor.tribvite the least valuable infer 
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r.ati'^n to t!^e librarv*s survov. All i^.f^nhorshipB Ia* per.^ions or firms 
in rities out^^ic^e Contra] 0!iio were also excludod. (There were member- 
^^hips in Washine^ton, Atlanta, etc.). With the paring of multiple 
^.eT^^ers^ip^^ and duplicate f i r!r.-(>vner meir.borships » and the removal of 
auto f^ervice stations fron tlu-^ lif:>t, the final total of inailed question'- 
nai res was 2 , l^'.O • 

Th.e nrenaration of tl^e oue^t ionnaire involved considerably more 
effort than the arquif^ition of aTnailine list. In the preparation of 
the questions, it was necessarv to keep flnr^lv in mind the goals of the 
sun^ev. Kach proposed question had to be considered in the light of 
wh.at contribution it would make in the overall survey resu.U^;. All 
q,,os t i-^ns the ones r i cnnai re should supplv InforTnation necessary to 
th(^ ains of the survev. The plu\sical 1 iir^ i t at i ons of the size of the 
r mT's t h'-^nn re ■^■ade such derisions ''^•en r^ore imoortant. Consideration 
of the content of the questions was onlv one part of the problem. Th.e 
r-.anner of presentation (or the phvsical form.) of the individual question 
is also of s^reat importance. Questions should not overwhelm the person 
surveved. either in content or appearance. The person surveyed must 
never be friph.tened or intimidated bv the difficulty involved in either 
understanding the question or in making the response to it. These 
matters become the more important wiien one considers the group to 

he surveyed. In this particular case, the group surveyed was in no way 
obligated to answer the quest ionnairf* . The audience was not captive. 



It was for these reasons that most questions on the question- 
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nr^.ire vert- p^<H:oded i\nd tbnt ojmm^ otidod or (^ssav questions were kept to 
a rr.ininuTT!. (The correctness of this move would become evident when 
returned surveys bepan to arrive J Tt seered that the questionnaire 
s^'.ould ^v^t ho loni?er than one page, althoudi hoth sides of an 8b" x 1^'' 
sheet wore used. The risk of overwliolnlnp the recipients by two pages 
or T^ore of questions was too j^reat , even though more information might 
he obtained from each questionnaire. Moreover, the practical consider-- 
at ion of mailing costs was of great importance. Additional weight would 
increase mailing costs, resulting in the mailing of fewer questionnaires 
(due to budget restrictions)* 

In the formulation of the questions themselves, the Columbus 
survey was broken down into three broad areas titled ''Your Company/' 
''Sources of Information/' and ''The PubJic Library: Your Opinions and 
Need'^." Karh c>f th.ese secti(^ns was designed to provide the library w*'.th 
inform.nti on about the firm, about the usual sources of information of 
the firm and the Individual responding to the questionnaire, and the 
expressed needs, and opinions, of the respondent in regard to the kinds 
of materials he wanted the library to maintain and how he wished to use 
them. In additi'^^n, at the end of the questionnaire, a section of pre- 
coded questions was added with the intention of testing reactions to 
greater support of the libraiy, specifically the Business and Technology 
Division, by the local business community- Basically, this last section 
was a restrained attempt to test the predisposition of respondents to 
providing the librarv, or specifically the Business and Technology 
Division, with supportive f unds » 
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In the section labeled "Your Con^.panv/' infonnntion about the 
individual firni was the main aim» The questions asked about the type 
of firni (bv tvpe of business), the number of employees ^ aid the firm's 
gross annual incoir.e. Addi t ional Iv , respondents were asked the length 
of ti.ine their firin had been in Coluir.bus and the job title of the re- 
spondent to the questionnaire. In quantifying the survey results, it 
would be desirable to knov what tvpef^ and sizes of fliMS prefer what 
kinds of ser\Mce, and what kinds of niaterials. The surveyors also 
needed to know what tvpes of fi™s used library service most often, and 
what t\pes of firn^.s needed inore effort to reach." In the last part of 
this particular section, the respondent was asked if his firm had 
specific Information finding employees. Responses here should indicate 
to the library the nature of the organized effort, if any exists, on 
the part of firms to eather needed information. 

The next section of the questionnaire was labeled ^^Sources of 
Information." In this section the sur\^eyorr> were prlmarilv interested 
in Information about where the firms got business related information. 
A great part of this section was concerned specifically with use of the 
public librarv. After a nrecoded question asking about the firm's 
usual sources of "outside Information" such as "Chamber of Commerce" 
or "university professor," the respondent was asked to answer several 
questions about his use of the public library; which library did he use 
for business related matters, which for personal reasons. The respondent 

^Columbus, Ohio is not a manufacturing city, but rather one 
where "white collar" type businesses are concentrated. 
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wa.^ alno asked to estimate tb.e number of tirp.en he had used the public 
Hhrnrv in the rast vear for both business related an<] personal use. 
Additionally, the surveyors hoped for more insight here by asking the 
respondent whether he considered his use of the public librarv, either 
for business or per3onal use, "frequent*' or "infrequent/' or in th.e 
".ili^.ost never'' or "never" category. Following this "frequency of use" 
question, the respondent was asked to desi<?.nate by name the library he- 
most often used for business purposes and the one most often used for 
personal reasons not connected with his firTn. Responses to this question 
would provide the surveyors with, inf orrr.at ion about which librarv in the 
{'entral Ohio area was most frequently used for business purposes as well 
as w])ioh branches of the Columbus Public Library Systein were most fre- 
quent Iv used for business or personal reasons. If business related 
collections were ever developed in the branch libraries, those most fre- 
quentlv used bv business people, for either personal or business related 
reasrns, should be primarv candidates for sucb^ collections, Ihe last 
question in tins section asked the respondent to rate his own "awareness" 
of the public librarv 's services. The surveyors here sought information 
that would help assess the necessary intensity of a public information 
ca-ipalgn about the library's services. If the majority of respondents 
rated themselves as "unaware" or only "slightly aware" of the library's 
services, then a public Information campaign m.ight be prerequisite to 
Improving the library's relationship to the business community. Hope- 
ful Iv, responses to this -section of the questionnaire will help the 
survevors identifv the information ga*:herinp activities of the business 
communitv, and help appraise the position of the public library in the 
overal 1 pi c ture . 
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The .-^OvCicMi c^f t!u^- cnios t i onnai r e labeled "The Public Library: 
Your (.^rin{(>ns and Needs*' was ituended to provide the survevors with the 
stated ooinlonR and needs of the respondents in repard to materials 
and serviv'es offered bv tiie librarv (its Business and Teclmology Division) 
Kesnondents were asked to mark preceded questions indicating how they 
vanted to eet their information — bv visit, telepi\one or rnail. Addltionall. 
thev were asked to indicate the desired time limitations for receiving 
the inf orrnat ion . In two questions , the survey asked respondents to in- 
dioate subject areas and specific tvpes of ir^aterials that they coulc 
best nake use of in their business. Kach of these questions had a space 
fr^r co^.ments or an "oth.er*' space for possible responses not allowed for 
in the preceded structure of the cuestions. An essay question opened 
this s.-^ction asking the respondents to identify anvthing that thev did 
r.ot Hke a'^vnit usine the public librarv for business purposes. The 
r^-sponses to tins question have obvious utilitv for Improving the library^ 
s^^rvices, both froin the standpoint of tl^-^ library as a whole and the 
Business and Tecb.nology Division in particular. 

The last section of the questionnaire was a hodge-podge of 
question>s. Tl^e ir^ost important part of this section was the first 
question, a preceded one, carefully designed in an attempt to estimate 
the respondents feelings about contributing funds or paying for 
speciali?.ed ser\*ices. While the question, like the whole questionnaire, 
was aimed at the business community and thus would specifically apply 
to the Business and Tecl^.nologv Division, it still seemed that the re- 
sponses here might applv to the whole library system. This section of 
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the questionnaire alf.o contained n qiiestio^^ asking the respcMident if 
he u'ould like a repu^nrlv prenared acquisitions list mailed to him. The 
questionnaire ended with a question allowing for more *^f ree-f orm** input 
frorr: respondents. The question asked for respondent ^s ideas as to how 
the public librarv ccuild better serve the local business coTTimunity. 
This question should he psvchologlcally valuable because it respect- 
fullv solicits opinions. Moreover, it should be valuable for the actual 
content of the responses • Responses in essay form will Indicate to the 
survevors a tone which is not discernible in precoded questions. 

In preparing the questionnaire, much attention was given to 
makin.c it psvchologlcally palatable to recipients. The soft lined 
Introduction and the wordinp and even the physical lay-out of the 
questions were ma.ior considerations. Yet the surveyors were still 
concerned about the ques t i onna^i r e beine mailed to many people wiio had 
no idea of the librarv business related .services. Some of the 
recipients would probablv be hard pressed to even locate the public 
library. Yet the responses of these people might be just as valuable 
as the responses of those who use the library's services on a regular 
basis. It was for these reasons that an information flyer was prenared 
and mailed with each questionnaire. The flyer would serve as an 
''advertisement'' for the librarv and its Business and Technology Division. 
It would better inform those who were aware of the library's services 
and acquaint those who were not. The surveyor hoped that the flyer 
would provide enough inform.ation about the Division's services to 
encourag*^ responses from those who were completely unacquainted with 
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it* Clarifvin^ the library^s huf^iness related services would hopefully 
provide enough background Information to elicit responses from those 
who were not aware that the public library even offered such services. 
The flyer included kinds of information available from the Business and 
Technology Division and listed services and periodicals received by the 
Division, Photographic reduction allowed the inclusion of some 270 
titles on one side of the fiver. A self addressed stomped envelope was 
also mailed with each survev. The sur\^eyors hoped that an already stamped 
and addressed envelope would carry-over a positive psychological value, 
thus inc re as ing the number of responses . 



III. RESULTS AND EXPLANz\TTONS OF TABLES 
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1. Which of these broad categories best describes your 
company? See Table I-l. 

In this question, 305 respondents marked "Service" (38.02%) 
followed by "Professional" and "Trade" firms with 140 (17. A5^,) and 104 
(14.96%) respondents respectively. Of the 802 firms responding, "Ser- 
vice" and "Professional" combined to total over half of the question- 
naire returns, not surprising considering that Columbus is not a cen- 
ter for heavy industry, but rather "white collar" type businesses. 82 
"Financial" firms responded (10.22%) and 43 firms were in the "Other" 
category (5. 36/0 . 

2. Number of emplovees. See Table 1-2. 

Taken on a total basis, the greatest number of firm-; ranked in 
the smallest category, "1-10" employees. 231 firms, or 29% of the total 
respondents, were in this catt-gorv. Percentages in the larger categories 
generallv dropped off gradually, with the exception of a jump at the 
last category, "500+" employees. The high percentage of total firms 
in this category is accounted for by the high nvmiber of manufacturers 
in the category. 24% of the m-'.nuf acturers reported 500 or more employees, 
the only one of the six types of firms to do so. Other types of firms 
follow the overall trend, most of them being in the smallest category, 
"1-10" employees. While number of employees is not necessarily an 
indication of the resources and assets of a firm, it is significant to 
note that the greatest number of respondents, 231 (29t) , were small 
business firms. Only 71 or 9% of the firms were in the very large 
category . 



3. If information i.'^; avail:^blo, approximately what i5^ your 
firtr'? gross annual income? (OPTION/M.) See T^ible 1-3. 

This question was rr.arked optional since the surveyors wished to 
respect the priv^^cv of the respondents, especially that of 'Von-publ ic 
coinpanies f^uch as most professional firms and most small service and 
manufacturing operations. 224 of the respondents or 28% took the option 
of not responding here. Of those responding to the question, 243 firms 
or 30'; marked the largest cntec:or^\ ''1 ,000 ,000-f " in gross annual income. 
This constitutes the largest category. All the other income categories 
represented considerably fever r ?.spondents . By type of firm, "Manu- 
facturing'* showed the greatest percentage in the ''1 ,000 ^000+'' category, 
that figure being 47%. Both ''Financial" and ''Trade'' categories showed 
a healthy 37% and 33a respect ivelv in the top income category. 

4 , Number of vearn in Columbus , Ohio . See Table 1-4 . 
Responses to this question were tabulated on the basis of one 

to ten years in Columbus, Ohio, constituting a "new'' firm and eleven 
years and over in Columbus cons ti tur ' f!; an "old" firm. Significantly, 
5f»8 firr.s, or 71% of the responses, indicated enough years in Columbus 
to be considered "old" firms. Onlv 22-; of the firms had been in 
Columbus less than eleven years. 3f> firms or 7% did not respond. By 
types of firms, 'Manufacturers" showed the greatest percentage in the 
"old" category (87%). Percentage-vise, the "Service" category showed 
the greatest percentage of "new" firm.s, 29%. The significant infor- 
mation here is that most of the firms are "old" ones which have been 
in Columbus over ten years. 
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3. -^^M^ titio of !H*rson roK\^t>nii i tu^, to tlil.'^ q\KV^ t i onna 1 ro . 
See Table 

This question was desl^tned to provide thp surveyors with more 
insieb.t into r^s;^on^^es bv tnbulatinc: the in-cop.pnny position of the 
person Tnarklnp the Questionnaire. The overwhelnlnp nunihcr of responses 
came froTn presidents, with vice-presidents and managers ranking second 
and third. The high nuriber of president.^ responding to the question- 
naires was not surprising, since their names are most likelv to appear 
as members or representatives of their firms in the Chambt»t" of Commerce 
mailing list which was used for tb. is sur\^ey. 

6. Does your firm have specific employees^ clerical or 
r.^searcli, wlio customnrilv p^ather information for tlie firm? See Table 1-6 

This question was intended to he]p the sur\'eyors determine t'.ie 
orga;U:;^.ed inforr.ation gathering activities of the responding !'irms. 
The majority of the firms, A49 in number or 56% of the total responses, 
indicated that they did not have specific Information gathering employees 
301 firms, or 38%, said thev did have specific employees for this pur- 
pose. Distributicn by type of firm was fairly even, with only one type 
showing a stronger tendency toward having information gathering employees 
than the others. The '^Financial" category is the exception here with 

of this type of firm saying they did have specific Information 
gathering employees * 



7. What sort of outsidr sources? does your firm usually consult 
tor information needs? See Table II-l, 

The responses to this question show a cle&:^ tendency for firms 
to relv on the Chamber of Cormerce or other buslne«;s people for their 
information needs. f^Ot of the firms said they consulted the Chamber of 
Comm.erce and 58% said that they consulted other business people. A high 
percentage indicated government agencies as a source of outside infor- 
m.ntion (^^^9%). Th^ public library as an information source ranked fifth 
in the sources cited, with 35% of the firms indicating public library 
use* By type of firm, ''Manufacturers" and **Prof essional'' firms cited 
the public librarv most {42% tach) . 

8, Approximately hov many times has your firm used ^he public 
librarv for business related information in the past year? See Table II 

Most of the respondents indicated no use of the public library 
for business information in the past year (40%). Only 10% of the firms 
indicated using the library more than ten times in the past year. By 
types, ''Professional'' firms marked the highest use category most often, 
with 17% saying they used the library over ten times in the past year. 
"Financial" firms also indicate a higher than average uae of the public 
llhrary with 37t saying they consulted the library "2 to 10" times in 
the past year, a relatively high figure. The "Trade" firms indicated 
the highest non^use figure, 57%, and said that they had not used the 
public library in the past year* In this same question, respondents 
were asked to rate their use of the public library for business purposes 
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(See Table II-2n). The malorlty of the firms rated their use of the 
public library as "infrequent.'* A sir^all percent<i?^e (9%) said that they 
used the public library requent 1 v , with ''never*' or ''almost never" 
sb.arins^ nearlv equal percentages (23.- and 26% respectively). Table II-2 
and TI-2a would not necessarily correspond when viewed by a librarian* 
It would seem that the 40*" non-use indicated in Table II-2 would re- 
quire TTiore "never*' responses in Table ''I-2a. Apparently^ the businesses 
u-ould rate frequency of use library facilities by standards different 
from these of the librarian* Apaln, in this table, ''Professionals'' and 
'>!anut ac turer *' show highest frequency of use of the public library. 

9. How many times in the past vear have you used the public 
library for personal reasons not connected with vour firm? See Table II 

In this question, onlv 187. of the total responses indicated 
public library use in excess of ten times in the past year. 27% of the 
respondents said that they had used the public library "2-10 times*' in 
the past year for personal reasons. The same percentage (27%) said 
that they had not used the library at all in the past year- A coinpari- 
son with Table II-2 indicating business-connected use of the public 
library will show that businessmen are more likely to use the library 
for personal than for business reasons. In Table a full 40% said 

that they had not used the public library for business purposes in the 
past vear. In Table II-3, only 27% said that they had not used the 
library for personal reasons in the past year — much less than the 40% 
figure Indicating non-use for business. Moreover, in comparing 
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Table "':T-2a (bufsiness ronlted iiso) to Tnhle 11-33 (personnl use) wiiere 
the respondent was asked to rate his use of the facilities^ we can see 
that the ''frequent use*' rating for personal use of the library is 
double the ^'froquent use^' for business related usage. It is also 
apparent that a greater number of respondents rated their firm-connected 
use of the public library as "ne\er" compared to their personal use of 
the library. 23% rated their firm's use of the library as ''never" com- 
pared to only 14% who rated their personal use as ''never/' By types of 
firms, there is a fairly even distribution in most categories* The sig^ 
nificant factor here is that business people tend to use the public 
library more for personal than for business (firm-related) reasons. 

10. Which public librnrv do you use most for business purposes? 
See Table TI-4. 

In this t abl o all responses were tabul ated by name of the 
library, including out of town and non-public libraries. The signifi- 
cant factor here is that the overwhelming number of responses indicated 
the Main Columbus Public Library (346 or 43% of the returned quest ion-- 
naires mention the Main Columbus Public Library). The closest second 
was 33 for Upper Arlington Public Library. Bexley and Grandview libraries 
recorded similar numbers, perhaps indicating some geographic importance 
to business people^s use of library services. The well stocked State 
Library and Ohio State University Libraries were not mentioned frequently, 
despite their wealth of resources* A few Columbus Public branches were 
mentioned, including a reasonable number for Morse Road branch, the 
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largest branch in the Columbus Public Library system. There were 313 
"no responses" on this question* 

The respondents' indications of the names of libraries they 
used for personal reasons is shown in Table II-4a. A great number 
again mentioned the Main Columbus Public Library (205 or 26% of all 
returned questionnaires). Suburban systems also counted frequently 
along with two Columbus Public Library branches which serve areas popu- 
lated by business people. The significant factors here are the rela- 
tively heavy use of the Main Columbus Public Library and an indication 
of relatively frequent use of two Columbus Public branches. 

11. }^ow aware of the public library's services would you 
consider you snd your f^rm? See Table 11-5. 

In this question, only ll--: of the respondents considered their 
firms and themselves to be "quite aware and familiar" w , th the library' 
services. 30Z considered themselves "aware." One half of the respon- 
dents considered themselves and their firms "unaware" or only "slightly 
aware." The implications here are obvious. By types of firm, the 
"Professional" category rates itself as most familiar with the library' 
services . 

12. What are the things you don't like about using the public 
library for business purpose?.. No Table. 
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Tho consistent answi-r hore war "parking." This in apparently 
a reaction to the crowded parking conditions at M?iin Library. Another 
consistent answer was that the library is "too far away" or "inconvenient." 
Th.(» next mos^t freciuont aren of roir.pl aints was in regard to the collection. 
Many respondents indicated that the collection was "not up to date" or 
"not responsive to their particular needs." Almost all complaints about 
the Business and Technologv Division centered around complaints concerned 
with lack of table space and lack of study carrels. Complaints about 
librarv staff were few. When they appeared, complaints about staff 
usually questioned the staff's comprehension of business and technically 
related matters. The majoritv of respondents did not answer this question. 
On many occasions, respondents praised the library and its staff rather 
than complained about it. The significant Indications in this question 
were the parking problem and the need ^or the Business and Technology 
staff to be aware of tiie complaints about the collection and available 
studv space in the Division. 

13. How would you prefer to use the library's services? See 
Table III-l. 

The responses here indicated a preference for telephone use of 
the library. (57%). Responses here bear a direct relationship to 
parking and access problems mentioned above. Yet surprisingly, 43% of 
the respondents prefered "personal visits." The possibility of quick 
and accurate mail service attracted only 21% of the respondents. 
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14. In moBt cases, how <;oon after a request would you need the 
Infonnation? See Table ITI-2. 

Responses here Indicated an evenly distributed preference for 
time periods. 28% of the total preferred a ''few hours,*' 26% the "next 
dav*' and 29% were willing to wait during the "week of the request." 
Surprisingly only 14% wanted their information immediately. By types 
of firm, most followed the overall pattern. *^Ianuf acturers" and "Pro-- 
fesslonals" appeared to need their Information most quickly with totals 
of 45% and 50% respectively saying they needed their information imme- 
diately or "in a few hours." The wide breakdown in this table indicates 
that current Business and Technology Division practices of answering re- 
quests no later than the next day is probably an acceptable policy. The 
fact that 29% of respondents were willing to wait during the "week of the 
request" m.ay surprise some. 

15. What subject areas would your firm use most in seeking 
business related information? See Table III-3. 

In this question respondents were given a choice between "tech-- 
nological areas," *'basic sciences," "management/econcmics/f inance and 
marketing," and an "other" category (open ended space). The overwhelming 
number (65%) chose the "management/economics/finance/marketing" area. 25Z 
wanted technological material with a surprisingly small 4% indicating 
"basic sciences." 13% marked "other" types of materials, many of which 
appeared as choices in the next part of the questionnaire. By types 
of firm, every type preferred the "managanent/economics/f inance/ 
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marketing" ^irea with the strongest preference for "technoiopical area" 
hy "Manufacturers" and "Professionals." These responses are quite 
significant in their indication of the most desired subject areas for 
purchase of new iTiateriaJs . 

16. V\\at tvpes of materials do you want the library to main- 
tain to best serve you and your firm's business needs? See Table III-4. 

In this question respondents were given a wide choice of stan- 
dard reference type materials common to most business oriented collec- 
tions. Most respondents made multiple choices. The most frequent 
choices overall were "statistics, economic, population, etc." (40^), 
"trade journals" (37%) and "management books," (39%). Other frequent 
preferences included "loose leaf services" (28%) and "buyers guides" 
and "trade catalogs" (21/f). By types of firm, most followed the general 
trend indicated in the tabulation by total responses. No type of firm 
indicated needs particularlv different from the others. The significant 
factor here is the preference for statistical materials and books on 
management type subjects and trade and professional journals. 

17. In some communities, local business actively supports the 
information providing activities of the public library. Do you think 
that local business mlRht be attracted to any of the following; See 
Table IV-1. 
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In ti^is question the surveyors presented the respondents; with 
choices ained at testing for more active support from the business 
comTnunity, including support of a financial nature, 300 respondents 
or 37^" left this question blank. 138 firms indicated a willingness to 
^'contribute funds to improve and expand services" (17%) and 65 firms 
indicated a willingness to "contribute funds to subsidize or initiate 
a specialized collection" (8X). This indicates that 25% of the 802 
respondents were not opposed to some form of direct financial support 
of the library's services. 28% said they would donate "useful materials," 
2^% said they would pay for "special research" and 25% said they would 
pav for "information announcements." By types of firm, 31/0 of the 
"Financial" firms m.arked one of the two responses indicating a willing- 
ness to make direct monetary contributions to the librarv. 29% of the 
"Manufacturers" did so as well as 29% of the "Professional" firms. The 
significant factors here --^re that 25% of the total firms surveyed are 
willing to contribute funds directly to the library and, that by type, 
"Financial," '"Manufacturing," and "Professional" firms are most frequently 
willing to do so. 

18, Would you be interested in receiving a free monthly listing 
of all new acquisitions of books, periodicals, pamphlets and new services 
purchased by the Business and Technology Division? See Table IV-2 . 

In this question only 41% of the total respondents wanted to 
receive an acquisitions list from the Business and Technology Division. 
It is interesting to note that the majority of those who indicated a 
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desire to receive the list did not include an addre<;s» They either 
assuir.ed that the surveyors already had it or they did not really hope 
or want to receive the list at the immediate moinent . 

19. Aside from what you mav have already indicated above, how 
do you think that the public library could reach and help the local 
business community on a broader and more effective basis than It may 
now be doing? No Table » 

Responses to this open-ended essr^v question were few. The 
recurrent suggestion was ''more publicity'' or "inform" the business 
community of "what the library has." Most responses clearly indicated 
a need for ii^ore publicity of the library ^s services. Almost no other 
response was recorded. One Interesting suggestion was for the library 
to conduct classes to teach businessmen the basics of using the library' 
fariUties. 
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The resulth' of Ihv survey ^.eim to suggest two kind^ of efforts 
necessary to improve the services of the Business and Technology Division. 
The first area is publicity; the local business community must be better 
informed of the library's services. The second area is improvement from 
within the Division as suggested by the expressed needs and opinions of 
the respondents to the questionnaire. The two areas are closely related 
on many points, including the possibility that any real improvements in 
Che Division will only result from monetary support generated by a 
publicity and public relations campaign. 

Publicity 

The Columbus Public Library should engage in a greater effort 
to make the business communitv aware of its services. The survev results 
indicate that onlv a f^mall percentage of firms consider themselves to be 
aware of and familiar with library services. It is also clear that 
business people use the library more frequently for personal reasons 
than for business-related ones, perhaps indicating that they do not 
perceive of the possibilities of library service to industry and commerce. 
It is significant to note that public library is ranked fifth in the 
survey of firms' outside information sources. Moreover, respondents to 
the questionnaire indicated more and better publicity as a means of 
better reaching the business community. A number of firms and individuals 
telephoned the Division for additional copies of the information flyer 
which was mailed with the questionnaire* 
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1: is rov'i^r:nu?iuiiMi that such piiM i i n f nrmvit i oil aotrivities be 
air.ed at dispelling the image of the public library as an institution 
that requires self-sor\*ico in order for Its rf*sources to be used. An 
i^itonsifiod public information prn^>rarn de^^igned t<> increfise awareness 
of the (Columbus Public Library should niaintain a priority or cost- 
benefit position side by side with book and salary appropriations. 
The surveyors are aware of the difficult legalities involved, but still 
feel that a lee;ally acceptable program could he carried on. To better 
publicize the services of the Division, so.ne of the following might be 
consi dered : 

1. More cooperation with the Cliamher of Clommerce, hopefully 
?>ert"ing library space in tiieir montiilv publication. Tliis 
agency could also provide the librarv with a c^roat number 
of c'ontarts in the business comnunitv. The Division should 
send out more of its professional staff to speak to groups 
and organizations about business-related services. Infor-- 
mation notices might be sent to the Chamber's offices. 

2. More effort in getting publicity in the local newspapers. 
Announcements about services and materials would be in 
order here. Since the local papers do have commerce and 
business sections, a well prepared effort should pay-off 
here . 



3. Consideration of the possibility of a mail oriented effort, 
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with flvt^rs and ovt^!) possibly the preparation of a sovi^-al 
pa^e book let explaining the nature and structure of the 
services of the Business and Technology Division. These 
pub 1 i cat i ons won I i] he rr^a i 1 ed d i rec 1 1 v to tlie f 1 rms • 

4. Consideration of library sponsored setninars conducted by 

competent bu?;inesf; librarians for the instruction of business 
people in the use '^f the librarv and the structure of 
business reference materials. 

Ijnproveme nts in the Business a nd Te chnology Division : 
its collection and physical facilities 
Ti.e Bus iness and Teclinology D iv ision should cons ider the 
1 owing : 

]. The Division should evaluate its collection on the basis of 
suggestions from respondents to the survey. Respondents 
overwhelmingly indicated they wanted books in the management/ 
economics/finance/marketing area. Moreover, some responses 
suggested that materials were not current. Respondents want 
statistical sources, looseleaf tax and government regulation 
services, and they want a good collection of trade and pro- 
fessional journals* While the Division is currentlv disposed 
toward this type of material, the results of the survey would 
suggest even stronger impetus in that direction. 
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Tiu' Division :*uisi structure its service^ as business people 
vould prefer to ii?;e it» Respondents would prefer to use 
the library by telephone. The Division now ha^ three lines, 
ex pan dod s o rv i co rrnv require rrore . Wh lie nia i J serv i ce was 
mentioned a or third to personal visits and telephone use» 
there is some need here. The Division should consider a 
well organized mall service^ possibly one in which photo- 
copies could be mailed to firms at their request. A payment 
svstein for this service should be organized so as to make 
the operation as simple as possible for the firm. In most 
cases, the Division seems to be providing requested infor- 
mation in an acceptable time period. A great number of 
firms indicated that tliev could wait until later the same 
week for the request. This is longer than the usual one 
d av serv i ce now pr ovi ded bv the Divisiot^ . 

The Division needs expanded physical facilities. Study 
carrels should be added and more table space provided. 
The present seating capacity of the Division is 32. This 
is not enough. All aspects of creature comfort must be 
considered in order to make the Division an attractive place 
in which the businessman may work and study. 

Improvements in the Division's collection and physical 
facilities may require more funds than are available. The 
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survey has mado tho library aware t}iat at It'a;>t ;V;' of the 
responding firms are weW disposed towards contributing 
funds for the improvemont and expansion of services and for 
the inltintion and niaintennnce of special o.ol 1 ort ions . 
The library should consider the best approach to solicit 
funds fron^ the kinds of companies most ]i!celv to contribute. 
Other large public libraries have obtained such funds. There 
is no reason for Columbus Public Library to fail in the 
effort. Along with private sources, Columbus, Ohio, is the 
location for such charitable organizations as Rattelie 
Memorial Institute. Institutions like Battello make regular 
contributions to all sorts of agencies in the public interest, 
Sucl^. possibilities must not be ignored. 

To provide Cohtmbus businessmen with a stylo of service they 
would pri^e, the Columbus Public Library should consider the 
establishment of a separate Business and Industry Division 
p^Jrhaps modeled on the image of a company library. The 
surveyors realize that this is not an easily obtained ob- 
jective and would require changes in traditional Columbus 
Public Library policies and procedures. Separate physical 
facilities would be necessary for such a division and a more 
business oriented staff is suggested. Services should 
become more personalized; regulations less 'Childlike'' (as 
one survey respondent said) and more liberal and flexible. 
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More time saving conveniences and procedures should be 
introduced and the boundaries of library service greatly 
expanded* As business services at Columbus Public Library 
are currently provided In the same division with many non- 
business materials* the businessman must often cotnpete with 
other segments of the community for the librarian's attention. 
In order to bring about the desired amount of concentrated 
effort in the area of business^related services, a separate 
Business and Industry Division is clearly required. 

As previously indicated, additional funding is required. 
Besides solicitation of funds from local business groups, 
the library should consider seeking public funds (federal 
or state) perhaps supplied initially from the State Library 
as a part of a demonstration project within the confines of 
a separate Business and Industry Division. 
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TABLt I - 1 

Which of these broad categories best describes your company? 





ff 




Manufacturing 


128 


15.96X 


Service 


305 


38.021 


Financial 


82 


10.22X 


Trade 


104 


12.96X 


Professional 


uo 


17A5X 


Other 


A3 


5.36X 








TOTAL 


802 


99.96X 
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TABLE I - 4 
Number of years In Colunil)U8, Ohio 



Number of 



years In 
Columbus , 0. 


OLD 

If /« 


NKW 

% _ 

lA 11% 

88 29% 


NO RESPONSE 
» % 


Manufacturing 


111 87% 


3 2% 


Service 


205 67% 


12 4% 


Financial 


57 70% 


18 22% 


7 8% 


Trade 


85 82% 


16 15% 


3 3% 


Professional 


88 6 3% 


38 27% 


14 10% 


Other 


22 51% 


4 9% 


17 40% 


TOTAL 


568 71% 


178 22% 


56 7% 
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TAIH.K I - S 

Job title of person responding to llils que*, t i onna 1 re 



President 


245 


Vice-President 


100 


Manager 


153 


Owner /Proprietor 


53 


Fiscal Officer 


50 


Secretary 


42 


Par tner 


23 


Personnel Manager 


15 


Public Relations 


11 


Librari an 


10 


Miscellaneous 


58 


No Response 


40 






TOTAL 


802 
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TABLK I - 6 

Does your firm have specific employees, clerical or research, 
who customarily gather infonnation for the firm? 



Clerical or YES NO NO RESPONSE 



Research Employee 


// 


% 








% 


Manufacturing 


48 


38% 


72 


56% 


8 


6% 


Service 


106 


33 /i 


189 


62% 


10 


31 


Financial 


4A 


54% 


33 


40% 


5 


6% 


Trade 


29 


28% 


65 


62% 


10 


10% 


Professional 


58 


41% 


71 


51% 


11 


8% 


Other 


17 


40% 


20 


46% 


6 


14% 










TOTAL 


301 


38% 


449 


56% 


52 


6% 
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TABLK II - 2 



Approximately how many times has your firm used the public 
library for business related information In the past year? 



Times used 



NONE 



ONCE 

OR 
TWICE 



2-10 



NO 



by firm 


# 


X 


If 


2 




2 


if 


2 


if 


2 


Manufacturing 


47 


372 


4] 


322 


22 


17% 


12 


92 


6 


52 


Service 


139 




68 


222 


57 


192 


29 


92 


12 


42 


Financial 


20 


24X 


23 


282 


30 


372 


7 


92 


2 


22 


Trade 


59 


57t 


21 


202 


17 


162 


2 


22 


5 


52 


Professional 


A3 


312 


25 


182 


45 


322 


24 


172 


3 


22 


Other 


15 


352 


9 


212 


10 


232 


5 


122 


4 


92 














TOTAL 


323 


402 


186 


232 


181 


232 


79 


102 


33 


42 
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TABLK II - >a 

Therelure, would you say that your company uses 
the public library frequently, infrequently, almoist never or never. 



In- Almost No 



Firm's Frequency Freq. ^ Freq. Never Niver Response 



of Library Use 


1 


X 


# 


H 


n 


X 


it 


% 




% 


Manufacturing 


17 


13X 




42% 


29 


23% 


20 


16% 


8 


6% 


Service 


29 




101 


335: 


78 


26% 


79 


26% 


18 


6% 


Klnanc lal 


7 


9X 


33 


40X 


26 


32% 


12 


15% 


A 


5% 


Trade 




hX 


24 


235: 


31 


30% 


42 


40% 


3 


3% 


Professional 


14 


10% 


66 


47t 


33 


24% 


23 


16% 


4 


3% 


Other 


3 


7% 


9 


215: 


10 


23% 


7 


16% 


14 


33% 














TOTAL 


74 


9X 


287 


36% 


207 


26% 


183 


23% 


51 


6% 
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TABl F II - 

How many times In the past year have yuu used the public library 
for personal reasons not connected witli your firm? 



Library Use for 
Personal Reasons 



NONE 



Manufacturing 



Service 



Financial 



Trade 



Professional 



Other 



TOTAL 



30 23% 



90 30X 



22 27X 



33 32X 



33 24% 



8 19% 



216 27% 



ONCK 

OR 
TWICE 



2-10 



10 + 



23 38% 



65 21% 



16 20% 



22 21% 



26 19% 



8 19% 



160 20% 



39 305: 



76 25% 



18 



27 26% 



4A 31% 



9 21% 



213 27% 



23 18% 



bO 20% 



)6 20% 



16 15% 



25 18% 



6 U% 



146 18% 



No 

Response 



13 10% 



14 5% 



10 12t 



6 62 



12 8% 



12 28% 



67 8% 
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TABLE II ~ 3a 

Therefore » would you say that you usf the public library 
frequently, infrequently, almost never or never? 



Firm's Frequency 
for Personal Use 


Freq, 




In- 

^ 

r req 


• 


Al mos t 
Never 


i 1 c! V C l 




No 

rv 1^ r> l^/ 1 1 






X 


if 


. - 

X 


n 
f 


^ 




% 


if 


% 


Manufacturing 


30 


23* 


5/ 


4 51 


17 


13% 


1 7 

1 / 




7 


^^ 


Service 


65 


21X 


111 


36% 


68 


22% 


•'.2 


14% 


19 


6% 


Financial 


15 


18X 


30 


37X 


16 


20% 


15 


18% 


6 


7% 


Trade 


18 


17X 


36 


35% 


23 


22% 


20 


19% 


7 


7% 


Professional 


19 


UX 


54 


39% 


29 


21% 


17 


12% 


21 


15% 


Other 


7 


16X 


13 


30% 


7 


16% 


3 


7% 


13 


30% 














TOTAL 


154 


195: 


301 


38% 


160 


20% 


114 


14% 


73 


9% 
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Wh«t public library do you use most for business purposes? 



LIBRARY I of Use 



Columbus Public Library 346 

Beechwold 9 

Clintonville A 

Driving Park 0 

Dublin 0 

Franklinton 0 

Gahanna 3 

Milliard 1 

Hilltonla 0 

Hilltop 3 

Linden 2 

Livingston 1 

Martin Luther King 0 

Morse Road 13 

Northern Lights 0 

Parsons 0 

Reynoldsburg 1 

Shepard 0 

South High 1 

Whlteb-'ll 1 

*Branchc* (Undesignated) 0 

Worthlngton Public Mbrary 18 

Bexley Public Library 28 

Grandview Public Library 30 

Grove City Public Library 3 

Upper Arlington Public Library 33 

Westerville Public Library 4 

♦Cleveland Public Library 4 

*New York Public Library 1 

•Delaware Public Library 1 

♦Lancaster Public Library 1 

State Library of Ohio 13 

Supr«R« Court Library 5 

Ohio State University Libraries 10 

Capital Univarilty Library 0 

Franklin University Library 1 

No Response 313 



TOTAL 850 



♦Library outsida Franklin County 

Reapondants often niantioned mov than ona library even though the quaation 
aaked for only one. All nanas of libraries ware recorded, thus the total in the 
above table is greater than 802, the total number of returned questionnaires. 



- - BEST COPY AVAILA^^I^ Q53 

TABl.F !I - ^♦a 

Which public library do you use most for 
personal reasons not connected with your firm? 



LIBRARY 


if of Use 


Columbus Public Library (MAIN) 


205 


Beechwold 


38 


CllntonvlUe 


4 


Driving Park 


0 


Dublin 


8 


Frankl inton 


0 


Gahanna 


13 


Hilllard 


5 


Hilltonla 


14 


Hilltop 


6 


Linden 


1 


Livingston 


0 


Martin Luther King 


10 


Morse Road 


31 


Northern Lights 


0 


Parsons 


0 


Reynoldsburg 


13 


Sheoard 




South High 


2 


Whitehall 


16 


Branches (Undesignated) 


7 


Wothington Public Library 


45 


Bexlev Public Lihrarv 




Grandvlew Public Library 


56 


Grove Citv Public T ihrarv 


7 


Upper Arlington Public Library 


93 


Westervllle Pub lie Library 




♦Cleveland Public Library 


0 


*New York Public Library 


0 


^Delaware Public Llbrarv 


2 


^Lancaster Public Library 


0 


^Circleville Public Llbrarv 


1 


State Library of Ohio 


1 


Supreme Court Library 


0 


Ohio State University Libraries 


3 


Capital University Library 


0 


Franklin University Library 


0 


No Response 


272 


TOTAL 


934 



♦Library out»ld# Franklin County 

Respondents often mentioned more than one library even though the question 
Q asked for only one« All names of libraries were recorded^ thus the total In the 
lERJC above table la greater than 602, the total number of returned quastlonnalras. 
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TABI.K n - 5 

How aware of the public library's Bervices 
would you consider you and your firm? 





Quite 
Aware 




Sliglitly 
Aware 


Unaware 


No 

Reaponse 






X 1 


if 


X 


// X 


/; 


% 


# 


% 


Manufacturing 


15 


12X 




3 37. 




34% 


25 


lit 


2 


?X 


Service 


36 


\2X 


79 




109 


36% 


65 


21% 


16 


5% 


Financial 


6 


7% 


33 




?8 


345; 


10 


12% 


5 


6% 


Trade 




UX 


27. 


2\X 


46 


445; 


24 


23% 


8 


7% 


Professional 


21 


IbX 


54 


393; 


31 




17 


12% 


17 


12% 


Other 


3 


IX 


8 


19Z 


14 


33% 


4 


9% 


14 


33% 














TOTAL 


85 


m 


.■?38 


305; 


212 


34% 

. . ,. .1 


145 


18% 


62 


7% 
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How would you prefer to use the library's services? 





Personal 
Visits 


Phone 


Mall 


No 

Response 




It 


X 




X 


if 


% 


If % 


Manufacturing 


72 


57X 


75 


59% 


31 


24% 


23 18% 


Service 


115 


383: 


182 


60% 


64 


21% 


41 13% 


Financial 


39 


48t 


47 


57% 


17 


21% 


6 7% 


Trade 


36 


35% 


59 


57% 


24 


23'/ 


10 10% 


Professional 


77 


55% 


71 


55% 


23 


16% 


16 11% 


Other 


9 


2U 


21 


49% 


12 


28% 


3 7Z 












TOTAL 


348 


43X 


455 


57% 


171 


21% 


99 12% 
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TAHi F. Ill - 2 

In moBt cases, how soon after a rtequest 
would you need ihe. Inf onnaL Inn? 





Few 
Hours 


Next 
Day 


Week of 
Reqties t 


Immed . 


No 
Hebponse 


# % 


# % 


# I 


// % 


// % 


Manufacturing 


— ^ i 

35 271 


35 2 7% 


42 33% 


23 18% 


23 22X 


Service 


82 277. 


84 28% 


83 27% 

2 5 30% 


37 12% 
13 4'i 


51 17% 


Financial 


28 ZAX 


24 29% 


7 2% 


T -ade 


28 273: 


27 26% 


43 41% 


9 9% 


12 12% 


Professional 


— ■ — ' — - — " — 

48 34% 


33 24% 


28 20% 


23 16% 


19 14% 


Other 


4 9% 


9 21% 


13 30% 


5 12% 


5 12% 














TOJAL 


225 28% 


212 26% 

1 


234 29% 


110 14% 


122 15X 



« 
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TABi.H III - 3 

What subject areas would your firm use most 
In fleeking business related Information? 





Te ch . 


Science 


Manag . / 
Keen . 


Other 


No 

Response 


^ X 




If I 


if I 


0 X 


Manufacturing 


62 48X 


9 7X 


82 64X 


10 H° 


25 20% 


Service 


60 20% 


9 3% 


207 68% 


34 ir/ 


56 18': 


Financial 


3 45: 


0 0% 


65 79% 


15 18% 


4 5% 


Trade 


22 21J 


3 3% 


68 65% 


22 21% 


31 30% 


Professional 


43 31% 


7 5% 


74 53% 


14 U 


15 11% 


Other 


8 19% 


4 9% 


22 51% 


6 14% 


6 14% 














TOTAL 


198 25% 


32 42 


518 65% 


101 13% 


137 17% 



0 

■ -o 

o ^ 
u C 

>^ (0 

:^ 3 

^ u> 
o o 

O t3 



(0 



4) 



d 
O 

>^ 

Of 



o ^ 

(0 




On 



CO 





W*€ 




M 




r< 
















W 


— - ^ 






VO 


CN 




00 










<S 


<N 




rH 


fH 


fH 




fH 
















>D 


<N 


iA 














tS 






FH 


fS 






























fH 




















•"^ 
















VA 








o 




<r 
















O 




















<t 






4A 


O 




f-H 






















































M 








n» 


*^ 


















«H 




^H 


fH 






vH 














o 


^J" 








o 










fH 






fH 


fH 






o 
























rH 


O 
























•r* 








r< 






M 






^< 








M 






cs 


rH 










ns {/) 






















u c 










• 




* 










»f-4 O 














iH 


00 






o 


in MH 'H 






%i 


fH 














CN 


0) 4-1 
























rH U Id 
























*0 V W B 




















M 


A p. *H 










00 




lA 








rH 


W tH 














t—i 


<N 


rH 




CN 




•H 




































v£> 


rO 








ceo. rH 






rn 


in 


CN 


rH 


CA 








to 10 


CO 




















rH 


4J 


o 






















tfi (A 


V) 










w< 


r< 


r< 






r< 


.2 t3 4) 


•H 




M 










00 






CN 


Q U B 


U) > 










^ 


fH 


rH 






fH 


o to C 


u 1 






















^ ft 


c o 








rsj 


O 


r-i 


lA 


fA 




00 


•rj a 4> AJ ^ 










iH 


rH 


CN 








d CO > 
























CO ^ C 


























O 






M 




M 


>^ 
















00 




o 


tS 






iH 














rH 


f^ 


rH 






rH 


























fx 00 a> 


O rH 


CN 




o 


lA 




o 








00 




fH rH 




%i 








rH 


rH 






00 














M 










^ 










CO 




iA 


rH 




rA 




00 
























CN 










ir\ 




ON 




<r 


o 




00 










rn 


00 






(A 


rH 




























CN 












>^ 






>^ 






*^ 








\£) 


o 






rH 






rH 




ft 












Cvj 


rH 






CN 




U 
























u 








O 


O 


O 




CO 




O 














f-i 


fA 








fx 
























fH 


CO 


a 


U 






















O U) 


<y 








M 










M 


DC O W 








CO 


i-H 










O 


O 0) fH 


u o ^ 








iA 


tA 


fA 








iH -r-^ (t 


to fH » 




















0 p 


rH CO 


CO 












O 


vO 




CN 


CPU 


:3 ^ 












m 


lA 


rH 




CN 




a CO 


x: 






rHi 












CA 


U 0 


o u 


CJ 






















D 












»^ 












CD 












fsi 


CO 




















fA 








CA 


no ^ to 




C 






















o u 


0 






00 








rH 




vD 








^ 


lA 


O 




fA 


lA 


rH 










(0 






r-H 












CN 


CO 4i tf) 




4) 




















A) E| iO 








M 








M 








CJ S 4) 


§ § 


•H 


M 






CO 


An 


rH 


a\ 






C 


U 










f*^ 




» 1 






fA 


S «o o 


0^ (0 


^: 






























00 


1— ♦ 


>H 








rH 


U 10 o 








ir\ 


cs 


CO 




^ 


rH 




rM 


CO 0 


U) ►H 








i-H 












fA 




U 3 






M 
















d d 0 


•H 60 


<0 






>^ 












0 o « 




4) 


M 








r-4 


♦H 












rH 










r*^ 




rH 






(0 U) 4> 


^ u 


4» 




















^ 




0) 








»H 


iH 


o 


lA 




fx 


8 8 2 


3 ^ 


0 






m 




*H 


fA 






CN 






0 


















fH 




w ^ 






































rH 










w • 


• 




















rH CNI fA 


<f iA 














C 
























0 




















(d 




*H 
















U 








(/3 
















10 


CJ 


U 




















«^ 




c 




CU 


>^ 




























^ 










g 








Q 
















8 














o 












00 




H 




o 













0 



5o 



ERIC 



o « 
^ u 

4J O 

O 10 
C 

^ c 

X *H 5 
4i X O 

*J o 
w o ^4 

p* c ^ 

(A 

^ • O 

> «Tj q 
U o 

at rH U 

a M 

U ^ ^ 
O O 

l» 4^ • 



♦I > 



CO 



i ^ S 



it 



tt) 
u 

t 

tt) 

c 
« 

K 

S 

> 

o 

A. 

o « 



•3 « 



w 
C 

U It) 

O -H 

c c c 
c 

4J N S 

ex) TJ 

O Q 



o 



c: 
c 

O 
Oi 

0) TJ ^ 



O 



o 



S«j 0) 6 o 
*H 3 U 



u x: 



o a> 

10 o 



CO tg 

t>^ c 0) x: 

«o o a. iJ 

a u <A o 



rH CM m \D 



o 
2 



C 
O 
(1 





















- 49 












1 


























ON 




00 


in 


o 










tn 








ro 




CA 






00 




o 


Ch 


rA 




o 






rH 


CM 




<f 


rH 




o 






fH 












<A 




^< 








♦>< 










O 


o 


O 


o 


O 


o 1 




O 




O 


o 


o 


o 


o 






o 






















M 






















On 






<N 




00 












*H 










00 






o> 




iH 




xA 






CM 






iH 








"III 














































M 






>^ 








00 






CM 




in 






rsi 


CM 


CM 








CM 






vO 


rA 




CM 


4A 




CA 








fM 


tM 


CA 






O 


















CM 












M 






>^ 




fH 


in 


O 










00 




m 


CM 


c^ 






fH 




CM 




O 


00 


tn 


rH 


rH 






CM 








CM 










CM 



















CM 




*^ 








M 












o 


o 


LA 


iH 


rH 










fM 




CM 


CM 






CM 








in 




O 






CA 








rsj 


CM 


CA 






Q\ 


















rH 
























OS 




lA 


ON 






00 






fH 








rH 




rH 




r-i 


Ch 












CM 






lA 






«M 
























rH 










M 














vO 


CM 




iA 










CM 




CM 




H 


fH 




rH 




O 


o 


00 


CA 


fH 






00 








rH 


rH 


CM 






lA 


















rH 






















c 








fH 


















10 










u 








a 


















o 


















•H 










u 


0^ 
















CO 


CJ 


U 




U> 












»H 




Oi 


4> 






id 






f> 


CO 






A) 




< 




c 


U 


c 


CO 


o 


x: 




H 




nj 














O 




i: 






H 




w 




H 



05S 



ERIC 



- 50 - 



mi mi Ammu 



TABl.F IV - 2 

Would you be interested In receiving a free monthly 
Hating of all new acquibitions of hooks, periodicals, 
pamphlets and new services purchased by tlie BiKslness and Technology Divialon? 



No 

YES NO Response 





H 






^ 


if 


2 


Manufacturing 


43 


34 X 


55 


431 


30 


23% 


Service 


144 


475: 


118 


29% 


43 


142 


Financial 


38 


46t 


31 




13 


162 


Trade 


37 


36% 


44 


42% 


23 


222 


Prof easlonal 


56 


40 r. 


51 


3bX 


33 


242 


Other 


11 


26Z 


14 


332 


18 


422 










TOTAL 


329 


4n 


3] 3 


392 


160 


202 




06x 
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